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The Quantum Space Strategic Sponsorship Program
Revolutionary Multi-Platform Content Amplification for Maximum ROI

Dear Valued Client,

In today's rapidly evolving digital landscape, where Al-generated content floods social
channels and platform algorithms increasingly determine message reach, traditional one-
post marketing approaches have become ineffective and costly.

The Quantum Space (TQS) presents a comprehensive, scientifically-backed sponsorship
solution that maximizes your investment while ensuring genuine audience engagement
and sustained brand visibility. This three-month strategic campaign offers a comprehensive
and structured path to visibility, credibility, and audience engagement—far beyond the
scope of traditional media buys.

What the Client Delivers

Client Input: 3 strategic content topics relevant to your business are identified: new
products, solutions, applications, or strategic messages deserving greater attention. No need
to deliver any specially-written content. Material from your website, brochures, white-papers
or datasheets will be sufficient.

What We Deliver

Athree-phase marketing and media campaign built to amplify your message and generate
lasting value. This coordinated exposure follows the proven “Rule of Seven” marketing
principle, ensuring your message is seen frequently and across varied formats—essential for
brand recall in the age of digital saturation.

The Science Behind Our Approach

Modern neuroscience and marketing research confirm that the classic "Rule of Seven"
remains more relevant than ever. In an era of information overload and shortened attention
spans, prospects require multiple touchpoints across varied formats and platforms before
achieving meaningful brand recognition and consideration. Our program addresses this
fundamental truth through systematic content multiplication and strategic distribution.
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The Three-Phase Strategic Framework
Phase 1: FRAMING

Strategic Content Architecture

Our expert team collaborates with you to identify three optimal touchpoints for each content
topic, developing a comprehensive content matrix of nine strategically crafted articles. Each
piece is optimized with:

e Advanced SEO integration and metadata optimization
e Strategic URL linkback architecture

e Platform-specific hashtag and tagging strategies

e Cross-platform compatibility optimization

This phase transforms your three initial concepts into a robust content foundation designed
for maximum algorithmic favor and organic reach.

Phase 2: AMPLIFICATION

Multi-Platform Content Saturation

Your content receives systematic distribution across our established network:
Primary Platforms:

o Facebook | Instagram | Threads | Mastodon | BlueSky | LinkedIn
o Direct subscriber email distribution
e Featured placement on The Quantum Space website

Distribution Schedule: Consistent 9-week publishing cycle (3 topics and 9 post articles),
ensuring sustained audience engagement without content fatigue. This strategic approach
leverages platform algorithms' preference for consistent, quality content while maintaining
audience attention through varied presentation formats.

Phase 3: AGGREGATION

Legacy Asset Creation & Extended Reach

Your campaign culminates in the creation of permanent, valuable assets:
« Digital Anthology: Professional ePublication (PDF) combining all content topics
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e Promotion and systematic distribution through our network (same as the previous 9
post articles)

e Optional Print Edition (additional cost may be incurred): Physical publication for
premium brand positioning

e Podcast Production: Expert-hosted audio discussion available across Apple Podcasts,
Spotify, and PocketCast

e Exclusive Audio Assets: Full podcast files for your independent use

Quantified Value Proposition

From 3 Topics to 80+ Brand Touchpoints:
e 9optimized articles
e 80+ amplified social media posts
e 8+ platform distribution points
e 3 major podcast platform placements
e 1permanentdigital anthology
e 1 podcastepisode
e Unlimited press release and event promotion inclusion

Additional Value-Added Services

Throughout the three-month sponsorship, TQS will publish any related press releases, event
invitations, or news updates you provide, ensuring seamless integration with your broader
marketing strategy. For clients seeking enhanced visibility, we offer opportunities for video
content creation and inclusion in TQS-hosted webinar events, further elevating your brand’s
presence.

Included at No Extra Cost:
e Real-time press release publication
e FEventinvitation distribution
e Corporate news amplification

For bespoke opportunities Extra Costs may apply:
e Video contentintegration opportunities
e Webinar participation and promotion

Why This Approach Delivers Superior ROI

Traditional Marketing Limitations:
e Single-post campaigns: €6,000 for minimal reach and fleeting impact
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e Agency retainers: €2,000-5,000 monthly for uncertain deliverables
e Platform advertising: Declining organic reach and increasing costs

TQS Strategic Advantage:
e Guaranteed 80+ touchpoints over 90 days
e Permanentdigital assets with ongoing value
e Cross-platform algorithm optimization
o Expert content creation and strategic consultation
e Measurable, long-term brand visibility

Program Investment
Investment: €6,000 for comprehensive 90-day campaign

By investing in this sponsorship, your brand gains a sustained media presence over 90 days,
with content that is search-optimized, platform-aware, and audience-tailored. You also
receive a tangible set of assets (articles, digital anthology, podcast episode) with long-term
marketing utility.

The Al-Era Marketing Reality

As artificial intelligence reshapes content creation and consumption, brands require
authentic, strategically distributed messaging to cut through digital noise. Our human-expert
curation combined with algorithmic optimization ensures your content maintains
authenticity while achieving maximum technological leverage.

This is not just content marketing—it’s strategic narrative engineering. In an era where Al-

generated noise floods every feed, we focus on authentic content, repeated exposure, and
multiplatform delivery.

Next Steps
We invite you to partner with The Quantum Space in revolutionizing your content marketing
approach. This investment represents not just a sponsorship, but a comprehensive content

transformation that delivers measurable results and lasting brand assets.

Contact us today to discuss your three strategic content topics and begin your 90-day journey
from concept to comprehensive brand amplification.

The Quantum Space - Where Strategic Content Meets Exponential Reach
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Sponsorship Addendum

Measurement, Service Level Agreement (SLA) & FAQ

This addendum clarifies how we ensure measurable results, editorial quality, and low lift for
sponsors. All terms below apply to the 3 topics /9 articles program with cross-platform
distribution, podcast, and digital anthology.

Audience & Placement Summary

Who sees your content: Decision-makers and practitioners in quantum computing, post-
quantum cryptography, Al security, cybersecurity, digital ID and software protection primarily
across Germany & the UK (although we also have a large US following).

Primary surfaces: TheQuantumSpace.org feature placements, high-visibility category pages,
direct-subscriber emails, and social posts across LinkedIn, Facebook, Instagram, Threads,
Mastodon, and BlueSky.

Proof points: We provide a pre-campaign snapshot of current monthly sessions, newsletter
list size, and typical post reach/CTR by channel (shared under NDA).

Measurement & Reporting Plan

Tagging & landing: All links tagged; optional dedicated landing page for lead capture.

Monthly snapshots: Impressions, sessions, dwell, CTR by asset; anthology downloads;
podcast listens.

End report: Roll-up of totals and funnel view: awareness (impressions), engagement (reads,
listens), and action (downloads).

Editorial Calendar & SLAs

Cadence: 9-week calendar covering 3 topics / 9 optimized articles; 80+ amplified social posts
aligned to publish dates.
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Review gates: Topic outline - draft > compliance review - final sign-off (2 sponsor review
rounds included).

Make-good: If a sponsored article underperforms (below agreed benchmark reach), we add
an extra site placement and 2 additional social posts per article until benchmarks are met.

Rights, Brand Safety & Compliance

Usage rights: Sponsor receives perpetual, non-exclusive rights to redistribute the digital
anthology PDF and the full podcast audio files.

Brand safety: No adjacency to controversial content; final content subject to sponsor
approval.

GDPR: Email distribution to opted-in subscribers with clear unsubscribe; no sponsor Pl is
shared without written consent.

FAQ’s

Why not run this in-house?

Independent publication compounds trust and SEO via third-party endorsement and
diversified reach. We also ship on a fixed 9-week schedule without consuming your internal
Subject Matter Experts (SMEs)

What exactly is included for €6,0007?
e 3topics/9optimized articles; 80+ amplified social posts;
e aprofessionally produced podcast episode;
e adesigned digital anthology;
e featured site placements;
e direct-subscriber email inclusion;
e press-release and event-promotion inclusion.

How much effort is required from us?
You supply topic priorities and existing materials; we handle editorial, production, and
distribution. Two approval rounds per article are included.

What if results miss expectations?
We pre-agree benchmarks, report weekly, and provide make-goods (extra placements +
posts) until benchmarks are met.
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Do we get category exclusivity?

Yes—during the 90-day campaign window we offer category exclusivity or a capped Share-of-
Voice, defined in the insertion order.

Who owns the assets?

TQS hosts the articles and podcast; you receive perpetual rights to redistribute the anthology
PDF and podcast files.

Note: KPIs, benchmarks, and exclusivity terms are finalized in the insertion order. This
addendum governs the sponsorship scope described in the accompanying deck.



